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Future 2D Strategies of Shipping Companies

Today, the shipping industry is facing significant challenges, often referred to as
"2D," which stands for digitalization and decarbonization. If shipping companies fail
to adequately address these critical challenges, they will inevitably fall behind and
may not survive in the fiercely competitive international market.

The maritime sector is rapidly undergoing digitalization. It is utilized for real-time
monitoring of vessels sailing across the oceans from the shore and various big
data analysis to make important decisions related to ship operations. The
emergence of fully autonomous self-navigating vessels is not far off.

Furthermore, international greenhouse gas regulations are reinforced day by day.
Apart from these regulations, the pressure for decarbonization in the market is
also intensifying.

Therefore, I would like to examine how the shipping companies respond when faced
with these great challenges.
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